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Launched in 1986, ArabAd is the first and most reputable 
advertising and communications magazine catering to the 

MENA region. 
Distinguished in its coverage of advertising, media, marketing, 

branding and everything in-between, ArabAd maintains a 
watchful eye on the pulse of this industry to bring the latest 

and greatest from the communication world.

ArabAd is the go-to source of the advertising, media and marketing industry in the MENA region.

ArabAd connects with its audience across web, a quarterly magazine, a bi-weekly newsletter 
and in-person events.

The core of ArabAd audience is composed of Media, Digital, Creative, Design, Branding, Marketing, 
Academics professionals and industry-related students.

ArabAd provides its audiences with credible and informative content on the platforms they use.



REGULAR FEATURES 
OR SPOTLIGHTS:

These are features that we run throughout the year. For the most part, there’s no hard and fast calendar, these are 
features that we run on an ongoing basis, with an opportunity for brands and clients to be included.

AD, CLOSE & PERSONAL
One of the most popular features on the site when it comes to traffic!
This feature aims to take a fresh look at creative people working in the 
ad industry. This feature used to run in previous issues for a long time 
and was known under the 30-second questionnaire. ArabAd readers 
have for so long favoured this section, as it combines wit, humour 
and candid answers from people who made their way through in the 
communications and business arena. This section is designed to give 
our readers a unique insight into the life of a creative, introduced from a 
lighter and fun angle. 

SPOT ON
Spotlights on the up-and-coming junior and mid-level industry talent 
making amazing work and shaking up the future.

THE CEO INTERVIEW
Standalone interviews with top CEOs in the international advertising, 
marketing and creative industries.

AD SPOT (in print) / ADS OF THE 
WEEK (online) 
These sections are a showcase of regional/international creativity. We 
regularly feature the best recent work from various countries that is worth 
a highlight–so to help our readers stay on top of the most interesting  
work as it breaks.

WHO DID WHAT
Behind the scenes of some of the most exciting creative campaigns. 
These can be traditional film campaigns but also digital projects. This 
feature intends to bring forth the insight, creative and production stories.

VIEWPOINT
Given the success of our op-eds channel Influencers, we’re keen to 
nurture regular voices on the site and in print. ArabAd collaborates
with an A-list of columnists from across regions, sectors and expertise. 
If you’d like to pitch someone please get in touch.

PINNACLE:
Pinnacle is a section in ArabAd dedicated to an agency or a brand making 
amazing work and shaking up the future and that wishes to celebrate 
achievements and highlights its expertise and know-how.
It’s a 16-page folio focused on the agency/brand’s profile with a specially 
designed layout. This is a spotlight content designed to build awareness 
of your brand as a market leader.

What gets you up in the morning?
The anticipation to taste the new 
coffee beans I just bought.

What do you enjoy most about 
your job?
Those philosophical corridor discus-
sions.
  

What is your greatest extrava-
gance?
Fine-dining.

ad, close & personal ad, close & personal

Dream Destination: Scotland Highlands
Restaurant: David Toutain Paris
Hotel: Hotel Stamba, Tbilisi
Meal:  Egyptian Molokhiya
Quote: “But what if I fall? Oh my darling, but 
what if you fly?” 
Book: ‘Kafka on the Shore’ by Murakami
Movie: Eternal Sunshine of the Spotless Mind 
Flower: Lebanese wild peonies 
Animal: White Owl
Music/band: Thelonius Monk
Poet:  Boris Vian
Painter: Georgia O’keeffe
Heroes: Any environmentalist who finds 
positive solutions
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I am... a procrastinator
I like… new beginnings
I want... to master gardening
I have... solar panels proudly
I wish... we take climate change more 
seriously 
I hate... bureaucracy
I Google... details about films I watch 
I fear...  the future of this earth 
I wonder... what it feels like sky jump (I 
would never!)
I regret...  Any adventure I didn’t have
I love... good coffee
I need...  to worry less
If I ruled the world... I would make the 
whole world secular
I dream... of a more just world
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Meet Manal Naji, senior creative 
director at Leo Burnett Beirut, and join 
her in her abstract rambles as she muses on 
her pleasurable distractions, her favorite 
readings, the state of the planet etc. 
Manal is all about fun— and the absence 
of routine... just give her a book, a good 
movie or a good cup of coffee. She loves 
anything that inspires delight and wonder.
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What’s your motto in life?
Stay close to people who push you out 
of your comfort zone while making it 
feel safe.

What keeps you in the game?
The complete 
absence of routine.

What music have you been 
listening to lately?
The soundtrack of White Lotus, on 
loop.

What is the gadget you cannot 
live without?
My French Press.

What’s your phone wallpaper 
about? 
My phone wallpaper changes with the 
seasons, it’s usually a photo I took.

What quality do you most look 
up to in a man?
Altruism.

What quality do you most look 
up to in a friend?
Non-conventional.

Who would you like to sit next to 
on a seven-hour flight?
My least talkative friend who will 
complain about.

If you could live for one day 
the life of another person, who 
would it be?
Sir David Attenborough

If you could have dinner with 
someone, living or dead, who 
would it be; and what question 
would you ask him/her?
Anthony Bourdain.
“How can I help?”

If you were to be reincarnated, 
what would you like to come 
back as?
A cat on a Greek Island, plenty of sea, 
sun, fish and kind relaxed people.

If you were to change profession, 
what would you choose to do?
A farm-to-table chef/photographer

What is your idea of perfect 
happiness?
A life with a purpose.

What is the one word you catch 
yourself saying too often?
“Listen”.

If you could be anywhere in the 
world right now, where would 
you be?
A cruise on the Nile Between Luxor 
and Aswan.

What’s the last book you read or 
movie you saw? 
Babylon, a beautiful homage to the 
evolution of the cinema from silent to 
the talkies.

What is the one thing you wish 
you have designed?
The Ikea cookbook with the ingredi-
ents’ quantities printed on it.

What gets you up in the morning?
The anticipation to taste the new 
coffee beans I just bought.

What do you enjoy most about 
your job?
Those philosophical corridor discus-
sions.
  

What is your greatest extrava-
gance?
Fine-dining.

ad, close & personal ad, close & personal

Dream Destination: Scotland Highlands
Restaurant: David Toutain Paris
Hotel: Hotel Stamba, Tbilisi
Meal:  Egyptian Molokhiya
Quote: “But what if I fall? Oh my darling, but 
what if you fly?” 
Book: ‘Kafka on the Shore’ by Murakami
Movie: Eternal Sunshine of the Spotless Mind 
Flower: Lebanese wild peonies 
Animal: White Owl
Music/band: Thelonius Monk
Poet:  Boris Vian
Painter: Georgia O’keeffe
Heroes: Any environmentalist who finds 
positive solutions

84 araBad

I am... a procrastinator
I like… new beginnings
I want... to master gardening
I have... solar panels proudly
I wish... we take climate change more 
seriously 
I hate... bureaucracy
I Google... details about films I watch 
I fear...  the future of this earth 
I wonder... what it feels like sky jump (I 
would never!)
I regret...  Any adventure I didn’t have
I love... good coffee
I need...  to worry less
If I ruled the world... I would make the 
whole world secular
I dream... of a more just world

I AM

My Favourite

‘I 
fea

r t
he

 fu
tu

re
 of

 th
is 

ea
rth

 a
nd

 w
ish

 w
e 

ta
ke

 cl
im

at
e c

ha
ng

e m
or

e s
er

io
us

ly
’

Meet Manal Naji, senior creative 
director at Leo Burnett Beirut, and join 
her in her abstract rambles as she muses on 
her pleasurable distractions, her favorite 
readings, the state of the planet etc. 
Manal is all about fun— and the absence 
of routine... just give her a book, a good 
movie or a good cup of coffee. She loves 
anything that inspires delight and wonder.

araBad 85

What’s your motto in life?
Stay close to people who push you out 
of your comfort zone while making it 
feel safe.

What keeps you in the game?
The complete 
absence of routine.

What music have you been 
listening to lately?
The soundtrack of White Lotus, on 
loop.

What is the gadget you cannot 
live without?
My French Press.

What’s your phone wallpaper 
about? 
My phone wallpaper changes with the 
seasons, it’s usually a photo I took.

What quality do you most look 
up to in a man?
Altruism.

What quality do you most look 
up to in a friend?
Non-conventional.

Who would you like to sit next to 
on a seven-hour flight?
My least talkative friend who will 
complain about.

If you could live for one day 
the life of another person, who 
would it be?
Sir David Attenborough

If you could have dinner with 
someone, living or dead, who 
would it be; and what question 
would you ask him/her?
Anthony Bourdain.
“How can I help?”

If you were to be reincarnated, 
what would you like to come 
back as?
A cat on a Greek Island, plenty of sea, 
sun, fish and kind relaxed people.

If you were to change profession, 
what would you choose to do?
A farm-to-table chef/photographer

What is your idea of perfect 
happiness?
A life with a purpose.

What is the one word you catch 
yourself saying too often?
“Listen”.

If you could be anywhere in the 
world right now, where would 
you be?
A cruise on the Nile Between Luxor 
and Aswan.

What’s the last book you read or 
movie you saw? 
Babylon, a beautiful homage to the 
evolution of the cinema from silent to 
the talkies.

What is the one thing you wish 
you have designed?
The Ikea cookbook with the ingredi-
ents’ quantities printed on it.

ad spot
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This latest U.S. campaign “Ketchup Fraud” has been 
developed by Rethink agency for Heinz. 
The campaign trades off the insight that some restaurants 
refill with inferior products.
We’ve all been there. You’re sitting at a restaurant, you 
grab the Heinz bottle and pour some on your fries. But 
something’s off. The colour, the texture, the taste. You’re 
holding a Heinz bottle but clearly, it’s not Heinz. You’ve been 
a victim of Ketchup Fraud.
Heinz is asking consumers to tag restaurants they suspect of 
committing “ketchup fraud” on its Instagram page.
Photography by Ale Burset. 

Boon coffee stores, a renowned home-grown UAE brand, introduced ‘Space Beans’, a campaign developed by Grey Dubai. 
The concept was inspired by the UAE’s remarkable achievements in space exploration, highlighting the interplay between 
new coffee varieties and unexplored planetary surfaces. 
Grey partnered with a coffee stylist, and a photographer in Spain to create these stunning visuals. Together, they 
generated a plethora of images of the cosmos that beautifully capture the essence of space exploration.
The result is an eye-popping print campaign.

Have you been victim of Ketchup Fraud?

Shots of ‘Space Beans’ for coffee lovers
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The Creative Industry Summit successfully 
The Creative Industry Summit (C-S) 
has successfully concluded its 12th 
edition. 
The Summit, which took over the 
Nile Ritz Carlton, Cairo from the 
28th of November until the 1st of 
December, has managed to bring 
together 270 speakers representing 
23 tracks, along with thousands of 
attendees. 
C-S 2021 featured 8 workshops, 
53 panel discussions and many 
more activities that were set to 
inspire creative expertise, allowing 
attendees, from students to CEOs, 
to exchange knowledge and 
experience. The event is moving 
soon to KSA.

Role of Technology & Creative 
Industries 

from Academia’s Point of View 
Panel 

Nellie El Enany, Denis Darpy, 
Dominique Adolphe, Mervat 
Abou Oaf, Mona Magdalany, 

Soha Amer

Humor in ads, Friend or Foe? Panel 
Mohamed El Zayat, Shank Ahmed 
Hussein, Rula El Kaliouby, Aziz 
Aljasmi, Amr Haddad 

Upcycling In Egypt, 
Creating beauty 
From Waste Panel 
Reem Baday, 
Ibrahim Abou 
Gendy, Norshek 
Fawzy, Yara Yassin 

Left to Right
Nora Abo Ghaly, Mouchira Adel, Amira El Borolosy, 
Mai Salama, Neamat Khalil, Dina El Swefy

Mai Salama 
Founding 

Partner, Creative 
Industry Summit

ad knights
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Isobar MENA has appointed Marize Sami as 
General Manager responsible for delivering 
experience-led transformation for clients and 
spearheading business development with a 
clear strategic vision for growth in Egypt and 
beyond, effective 16th June 2019.  Sami will help 
accelerate and transform Isobar’s experience 
design, consulting, technology, data, UX and 
CRM expertise to cultivate a digital agency that 
places data and analytics and the customer 
experience at its core by delivering end-to-end 
solution for clients. 
Sami has over fourteen years of diverse 
marketing experience, bridging digital, strategy 
and account management. During her five years 
at FP7 Cairo, most recently as Head of Digital 
and Social Media, she serviced clients such as 
Unilever, Almarai, Danone, EG bank, MasterCard, 
Heinz, Al Dau Development, Juhayna, 
Attijariwaffa Bank, UN Women, Nestle Waters, 
and Palm Hills. Her well-rounded and varied 
background will support the delivery of Isobar’s 
technology, creative and commerce solutions in 
market.  Attijariwaffa Bank, UN Women, Nestle 
Waters, and Palm Hills. Her well-rounded and 
varied background will support the delivery of 
Isobar’s technology, creative and commerce 
solutions in market. 
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photo-based, covering 
industry-related events



EDITORIAL 
CALENDAR
2023
Jan/Feb: THE PULSE OF LEBANON AD INDUSTRY
ArabAd dedicates a special issue to investigate the most recent developments shaping Lebanon›s communications industry. 
While we report on the overall mood and state of the current Lebanese agency landscape, we will be talking to the most 
active players, to record their sentiments and examine their most recent work. The issue will also contain a comprehensive 
index referencing the most thriving agencies. This listing that we compile annually is designed to act as a directory for 
anyone interested in Lebanon ad business. 

March/ April: GCC ISSUE – DUBAI LYNX FOCUS + DYNAMICS OF RAMADAN 
(WHO DID WHAT)
This ArabAd special issue will include an expansive coverage of Dubai Lynx, MENA's premier festival of creativity, with a 
full showcase of all awarded campaigns. We will be talking to the movers and shakers setting the scene of MENA’s most 
celebrated agencies and work.
The issue provides valuable insights into the current state of creativity in the Middle East, the priorities and concerns 
of brands in marketing communication. It will contain a strong focus on sustainability, creativity for good, creative 
transformations, and the adoption of emerging technologies.
In addition to that, the issue will include the Top10 Performers/Spenders in the Arab World, recapping the past year’s 
significant advertising activities. 
The report contains in-depth analysis, detailed spending schemes, client, brand and agency ranking, as well as a country-by-
country breakdown based on media, and 2022 top spends.
ALSO, There will be a report on everything Ramadan that is worth a highlight.

June/July: ALL THINGS DIGITAL – E - COMMERCE – METAVERSE 
In this issue we will explore the topic of Digital, the top challenges to digital acceleration, and how companies embrace 
technologies to digitize their operations, and keep pace with the current demands.
We are also interested to know how the industry is navigating their way through this new digitally focused landscape 
that is web3 and the metaverse. There’s been a lot of enthusiastic talk about the metaverse floating around lately. Given 
the complexity of the issues, and the number of voices that have joined the dialogue, it can often be difficult for many of 
us to know what we should be paying attention to, and what we can ignore. This issue intends to help clarify matters on 
everything digital that is embraced by brands in 2023.

September/ October: KSA SPECIAL
KSA Special issue will be dedicated to the Kingdom’s Communication industry.
Apart from the comprehensive listing of agencies in profile form, the issue will provide an overview of where the industry 
stands today, throughout thought leadership pieces, studies, and reports reflecting the pulse of the communications' 
industry in the KSA.

November / December: END OF YEAR ISSUE + MARKET FOCUS ON EGYPT / 
JORDAN / QATAR
There is no better way to end 2023 but with a review of the challenges, best innovations and campaigns that took place 
across the Mena region, assessing the lessons and drawbacks that shaped the year and ending it with the 2024 expectations 
and resolutions.
The issue aims to provide valuable insights into the current state of marketing in the Middle East and the priorities for 
brands as they look to the future.
This issue, which reports on the overall mood in the Middle East, will contain a focus on three markets EGYPT, JORDAN & QATAR. 



ADVERTISE 
WITH ARABAD

Advertising with ArabAd grants you exposure to a targeted 
community of communication professionals through a wide 

variety of customized advertising solutions. 

ArabAd offers highly targeted advertising solutions that range from 
advertising alongside premium editorial content in print and online, 

to custom-content solutions, and sponsorship opportunities that 
provide the aggressive promotional drive you need to reach the most 

influential decision makers in the MENA ad industry and worldwide.

Displaying your corporate advertising in ArabAd print 
edition, on www.ArabAdonline.com or within ArabAd 
e-mail newsletters allows you to target an informed, 

engaged community of readers who occupy influential and 
decision-making positions at marcom institutions in the 

MENA region and worldwide.  

Join us:
                                       Twitter       
                                       Instagram         
                                       Linkedin               
                                      Facebook     
                                       Youtube                
                                       Threads

@arabadmag
        @arabad
           arabad
arabadonline
           arabad 
           arabad



Print Edition
ArabAd print edition has been the go-to resource in the marcom industry for almost 40 years and reaches  targeted audience of top 

marketing and communications professionals the world over. 
Displaying your corporate advertising alongside our editorial content, allows you to target an informed, engaged community of readers 

who occupy influential and decision-making positions at top companies worldwide.

Special Issues and Reports
Throughout the year, ArabAd publishes special in-depth market reports 
on latest topics and trends in the Communication industry. The special 
issues and reports are recognized for their in-depth analysis and 
authoritative information. 
ArabAd editorial benefits from an unlimited window of relevance. The 
ads and content have a value far more than the length of a current issue, 
as this is a magazine that is usually kept for future references and our 
readers keep coming back to previous issues, which are generally pilled 
and preserved. This is to say that it has a long shelf life, which any content 
or ad placement are sure to benefit.

Content and Paid Content
ArabAd covers the broad and diverse world of commercial creativity and 
advertising, from strategy, digital and creative to production, 
and all in between.
ArabAd offers a broad range of content opportunities.
ArabAd offers tailored advertising solutions to suit your needs – whether 
through sponsored content, guest contribution, op-eds and more.
We are keen to help brands tell their stories in new ways and create 
together the very best content.
We work with brands to closely align messaging with paid content that 
inspires, informs, and entertains – whether it be long-form articles, small 
news or special features.

   Print Advertorial
An article designated as an Advertorial in ArabAd magazine is when you are 
welcome to design and customise the text, image and layout according to 
your own wishes. You can also ask us to help, at which point our editorial staff 
will assist you in coming up with a text and visual presentation in return for a 
small fee.

   Editorial Sponsorship
Editorial sponsorship is content that is funded by an advertiser, but 
the advertiser has no influence on the content itself. The content 
is produced, written and edited by ArabAd journalists to the same 
standards as all editorial content (unique, non-promotional, well 
informative, and niche-oriented content that is well aligned/matched 
with ArabAd editorial line).

   Branded Content
Branded Content is content that is funded by and created in 
collaboration with an advertiser. We work closely with our advertisers 
to help tell their brand story through our ArabAd voice and in a way 
that will be compelling to our audience. 

DUBAI   |   EGYPT   |   LEBANON   |   MOROCCO   |   www.thetalkies.com
film production - post production - features - documentaries - tv commercials - music videos - audio

Q4
Vol.31
No.3 

Dora, Sea Side Road, BCP bldg. 1st floor, Beirut, Lebanon | Tel: 01/259777 | Fax: ext 2002 | Email: info@wprod.tv

Follow Us on
Vimeo: Wonderful Productions | YouTube: Wonderfulprodbeirut

 Instagram: wonderfulprod | Facebook: Wprodbeirut

Founded in: 2009
Headquarters: Beirut - Lebanon

Services Offered: 
- TV Commercial’s Production services 

- Post production services

No. of Employees: 7
No. of Offices/Countries: 1

Sister Companies/Affiliations: Imagic 

Clients list
FP7 | Impact BBDO | Intermarkets | JWT | Leo Burnett | M&C Saatchi

 Pimo | Publicis | Rizk Group | TBWA / Raad

Key Executives
Rony Jazzar (CEO) | Paul Sabbagh (Managing Director / Executive Producer)

Rytta Mezher (Producer) | Desiree Atallah (Post Production Producer)

Significant Awards 
MENA CRISTAL Awards 2013 | 3 Gold 2 Silver 2 Bronze - Tammana "Christmas in September "

Dubai Lynx Awards 2012 Gold Lynx - Cheyef 7alak TV Category 

MENA CRISTAL AWARDS 2010/2011 Grand Crystal - Corporate Bank Audi - Crystal Financial Services Bank Audi 

DUBAI LYNX AWARDS 2011 BRONZE AWARD – Corporate Image | United We Stand

The Gemas Effie Awards MENA 2011 GOLD AWARD | Bank Audi Loubnani
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WE HAVE 
SOMETHING
TO ADD.

Ministry of Tourism 
" Live Love Lebanon "
M&C Saatchi, CNN  

Ministry of Tourism 
" Live Love Lebanon "
M&C Saatchi, CNN  

Siblou
" Fillet, Salmon & Tuna "
Grey 

Almarai Juice
" Red Orange & Raspberry "
PG Integrated

In today’s loud world, 
it takes more than being 
heard. To stand out, you 
must connect with your 
audience. Move them. 
Engage them in a way 
that creates emotional 
responses to your message.
Getting people to react is 
what we do best for our 
clients. We thrive on 
choosing the right talent 
for the right story and 
expanding creative 
boundaries to produce 
films with impact.

We help you tell your 
story, whether it is a 
ground breaking 
commercial, a corporate 
film or the launch of 
a new brand identity. 
We work with you. 
Think with you. 
Create with you.
Add Some Films to
your story.

Executive Producer
& Founding Partner
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        Getting in front of top decision makers in the digital, creative, design and marketing industries
       
        Lead generation - numerous opportunities to attract new business, build your brand and drive traffic
 to your website	         

        Establishing authority - raise your profile as a thought leader by providing op.ed, whitepapers, case studies, and 
exclusive content to our knowledge base

Digital Edition and 
Social Media Platforms

ArabAd website generates

 12k 
monthly unique visitors

Arab Ad bi-weekly newsletter 
subscribers number over 

11k

Our global audience is growing 
steadily, up to 

18 %
of all sessions in mid-2022.

ArabAd publishes every day online with an editorial staff led by editor Ghada Azzi. 
We believe in quality over quantity, honesty over spin.

Benefits of using arabadonline.com as a marketing solution:

Some key facts

NEWSLETTER 

The ArabAd newsletter is emailed to our database of over 11,000 thousand marketing professionals and communications 
agency subscribers twice a month, every Monday.

    Subscriber base: over 11,000 readers receive ArabAd’s newsletter.

    Run: four newsletter editions

    Placement: Native Unit or Leaderboard ad.

ONLINE GUEST POST
We do accept guest post and thought leadership pieces with backlinks



ratecard 2023
print edition

digital edition Newsletter

Guest post and thought leadership pieces with backlinks: 500$ / 600 words

Advertise with us : Tree Ad - Member company of Level 5 Holding
Level 5 Building - President Elias Hrawi Avenue, Beirut, Lebanon  
P.O.Box: 16-7246    
e-mail: arabad@treead.com
Tel: 961 1 611115

Specs: 620x280 px 
Sponsorship: 400$ / Newsletter

online guest post

Online banners

Header

Standard Banner Ads

LightBox/ Popup

Skin

Dimension

970 x 950 px  12 USD

10 USD

 10 USD

 8 USD

720 x 480 px

Sides: 320 x 150 px
Header: 970 x 250 px

350 x 250 px / 620 x 283 px

Rate/CPM


